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Updating your LinkedIn personal
brand is something that should
be done occasionally, even if you
aren’t actively job searching. 

Check out 3 ways you can continue to evolve and improve
your LinkedIn personal brand.

Part 1:

Using LinkedIn To Develop Your Personal Brand



Refresh your
summary & skills
As you develop in your professional career, you are
constantly (hopefully) learning, growing and changing. If
you’ve included tenure, a job title or skills in your summary,
you should review this section every 6 months to keep it
current. I’d even suggest setting a calendar alert every 6
months to remind you, it can’t hurt!



Being a passive observer on LinkedIn will only get you so far (not
very far at all actually). If you’re looking to create a LinkedIn
personal brand for yourself and stay top of mind with your
network, you have to be active. 

Look for information being shared that is related to your industry
and only engage with the best of the best. Chose articles that are
written by reputable sources. Share well-written content from your
peers that has been published on LinkedIn.

Set aside 20 minutes
every week to engage
with connections. 

Be an "engager"

Engage with the content
of people you want to
connect with.



Pro tip about content:
Creating too much content or
content that isn’t professional or
relevant can also be detrimental to
your personal brand so be
thoughtful and deliberate.

If you truly want to work on developing your LinkedIn
personal brand, LinkedIn’s publisher platform is a
perfect stage to do this.

Most writers utilizing the publisher tool are using it in
one of two ways; they are either creating thought
leadership content or they’re syndicating an already
existing blog. Both approaches have the potential to
cultivate an individual’s personal brand and make
them more appealing to their target audience

Become a 
content publisher



Recruiters are
on the hunt
for talent

PART 2:

How To Get Noticed On LinkedIn By Recruiters

We’re going to show you how to
use LinkedIn to get noticed by
the right people.



Build your Network
LinkedIn is most likely your place to meet the right people.

LinkedIn allows you to select an option so
that you appear on specific searches to
recruiters from outside your company. All
you have to do is select your profile
picture and then click “view profile.” At
the top of your profile, just under your
introduction card, click the “Open” button
and provide the requested information.
You can then choose whether all LinkedIn
members or only recruiters can see you
are open to opportunities.

Turn on "Open to finding a new job"

To increase your chances of coming up in
a recruiter’s search, you need to optimize
your profile. Just as you would when
writing a resume, try to incorporate
keywords throughout each section. 

For example, if “Project Management” is
one of your skills and it matches the
qualifications required in the jobs that
you are looking for, it should appear
several times throughout your profile. 

Optimize your profile

https://www.atriumstaff.com/spring-clean-your-career-the-resume/


Your headline is the first thing recruiters see when
you come up in search results. LinkedIn pulls your
latest title, but don’t leave it at that. Your headline
should reflect what you do and what you can do. If
you have a specific niche that you’re focused on,
don’t be scared to add it. 

Update your headline

Without a picture, you won’t get noticed. People in
general don’t trust a profile without a face they can
relate to. Your picture should embody the kind of
professional you are. You don’t have to schedule a
session with a photographer, but you do need to look
to look the part. 

Add a professional picture



85% of jobs today 
are found through
networking
You can’t afford to solely focus
on applying to job postings and
waiting for the phone to ring. If
you’re going to be an active
participant in your own career
development, you’ve got to put
yourself out there. 

PART 3:

Networking on LinkedIn
in 5 Simple Steps



Connect with people at
companies you want
to work with
A job doesn’t have to be open at a company for you to
network your way in. In fact, the best time to network is
when a job isn’t posted. That way when a role opens up,
you’ll already be in the mix. Find the employees who work
in the departments you’re interested in being a part of.
Reach out and ask for some advice or if they’d be willing to
have an informational chat over coffee or the phone.



Utilize your
alumni network
Whether a job posting shows you alumni currently
working at that company, or you research your alumni
network to find contacts, this is a rich community to be
a part of and engage with. You may have graduated
years apart, but the bond an alma matter creates
between professionals is rather strong. 



Pro tip about engagement
Being active in LinkedIn groups is another
avenue towards engaging that shouldn’t
be ignored. 

The more active you are, the more contacts you’ll
uncover. Take the time to comment on posts. If
you keep commenting on articles that someone
publishes, you’ll soon become “known” to them,
despite never having met them in person. Study
what’s being published in your industry and get
active. Adding insightful comments will also
provide you with a way to highlight your unique
point of view and get noticed.

Engage with 
the platform



When you reach out to a contact, they’re probably going to view
your profile before deciding to respond. Show your professional
value with a well filled out profile and any public samples of your
work. This includes articles published. Profiles with no pictures and
limited to a job title timeline don’t offer a viewer any real sense of
who you are, your personal brand or what your real strengths are. 

Project your 
professional value

Pro tip about your personal brand
Keep your profile up-to-date and be
sure it represents who you are and the
career path you’re carving out for
yourself.

Set a calendar alert every 6 months to
remind yourself to update.



Work your way
around job postings
If the job poster is visible on a position you’re interested in,
reach out to them directly. You want to make the poster
aware that you’ve applied, but also express your
excitement for the role. Be sure to click on the poster’s
profile, too. You’ll be able to see if you have any
connections in common who can facilitate an introduction.
When viewing a job posting, you’ll also be able to see
those in your network who can connect you to others at
that company. 



WWW.ATRIUMSTAFF.COM   |    WWW.ATRIUMWORKS.COM

LET'S GET
TO WORK.


